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design to wpdales; calaloguiiig
e Thaterials, semifinished
products @ wd finished products
according to dndustry and
checking any designs jointly:

these integration-focused phases
hawe made it posstble for Decoma,
Design to become successful

and offer ils assistance. This is
what we mean, for the moment,

by ‘sense of measure’.

When does any piece of furniture
interpret changes in living?

Ii 1 natural lo answer: when

you Sit on a sofa, when you pul
dishes in the cupboard, and when
shelves do nol full. Using objects is
a way of testing Lhem tmmediately,
and their durability is oftew
associated with practicol crilevia.
What is more, practical objects
eventuatlly faocililale and

change patterns of belavionr.

You camnot think of a house
without making is wells; in

addition, occupying a house is as
easy as [iving; il is ‘easy’ in the full
sense of the word, as it involves
performing practical functions
wihich resull i well-being cnd
satisfaction, communicalion is
wmong such practical functions.
Communication may be the only
veally new factor thal has been
introduced into our ways of life.
The technological windows giving
onto the world - they have
developed into domestic networks -
have beew matched by friendly’
biomorphic objects and the
demand [or representative -
incisive - furvilure, which would
alone be sufficient to define (hose
oceupying any howse and their
lifestyles. Buyers want (o own a
world and identifly other people
who might share it with it.
Technology and aesthetics: how
do you reconcile these crucial
Sactors in your designs?

This is the problem of « kilogram
of ivon and a kilogram of fealhers.
Within desigi you might scy thal
technology and aesthetics have
become connected with lightness;
I'imean that yow con now devise
and - of course - malke things,
objects and produclts Synonymons
with state-of-the-art technology
hidden in nice’ desigus.

We at Decoma, Design believe

that the technology of a design is
actually what you neither see

nor perceive i the end product,
It means engineering - lhe
manimam pernissible vadius in
moulding, rubber absorbing
impacts, nonshrinkable polymers -
as well as patented, exclusive
Jotnls, components or movements.
Aesthelics means relying on
craftsmanship, choosing
natural malerials, recycling
and certification.

What impact do innovalive
materials have on design?
According lo a Zew maxim,
weakness has always meant o
lemplation lo use force; in the last

few years the massive, @noaste

use of new materials has not been
supported by as incisive design.
For exvample, i the 1960s
Moplen® was still the name for
design and innovalion; However,
Gaeluno Pesce’s ‘experiments’ with
the molecular instabilily of plastic
polymers or foshion designers’
tests with chains (yarns) of
elastomers are also the name for
challenging ‘applied’ research.

On the other hand, we believe thal,
wagibe for lack of time, we all icve

quile passive atlitudes towards
new alerials, on which we
should rely on as new materials,
because chewmical and physical
components are whal make o
difference in velation to
innovalion. We are provided
with these malerials os o resiull
of ather - military, space,
biochemical - research, which
crosses our designs forhuilously.
Designers may also work on

the ‘evitical’ polewtialities

of a polycarbornale. 11 is no
cotncidence that we believe

that the best (hivgs are
discovered in other fields than
ouwrs, international fairs focused
on chemical and mechanical
components are connected with
amazing know-how. Lel me be o
little ivonical: if flu is an tllness,
let us welcome i, as we know thal
it will eventually pass off and
meake ws trrnane and stronger.
Technical and technological
ienovalion is undeniably
associated with design.:
learneig s your main lask
when you search for freedoin.
What has helped you
communicate your

approach to design best?
Communicalion has - as
paradorical as that sounds -,
broadly wrderstood as travel -
and then discovery, knowledge -
as well as exchanges of dala
and information. Cabinet-
makers, melters and moulders
are as important as produclion
smanagers and marketing
dirvectors. You should have a
professional approach to all of
them, managing to lead any
destgn to its final destination.
[ addition, there is a scenavio,
which is ‘speaking’ ard
‘Cravelling fuvther and foviher
aavayy within [T networks. This
will soon allow a straightforward,
virtual - rather than physical -
relationship to be established
with all manufacturing
processes. We are prepared for
this scenario, with regard o
quick exchanges of information
and evecution resulling from
digital instruments rather than
in relation to the spectacular side
of the whole situation - fuithful
rendering, videoconferencing etc.
However, we will go on drawing
lines and curves, sitlently, meaybe
holdwng ouwr heads in our hands.

In questa pagina: in alto, ALSystem, siste-
ma di costruzione degli scafi dei mobili
componibili per Schiffini; in basso, sistema
di contenitori Bitte Roll di Tagliabue.

This page: top, ‘ALSystem’, designed
for the frames of Schiffini’s sectional
furniture; bottom, '‘Bitte Roll’
containers, designed for Tagliabue.




